
How to Use 
Social Media at 

Your Church
October 23, 2016



Presenters

Jessica Anzai Lauren Armstrong
Southeastern California 

Conference, 
Communication Specialist

Southern California 
Conference, 

Communication Intern



Why is social media 
important?



#1
Social media is the #1 activity on the web.



Myths

“It’s hard.”

“I can’t learn how to do it.” 

“It isn’t really important for our 
church.”

“You grew up with it.”

“It takes too much time.”

“It’s for the younger generation.”
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What You’ll Learn Today

How to Create Content
Post what your 
audience wants to see

How to Manage Your Pages
Schedule posts and 
boost engagement

How to Get Your Name Out There
Promote your pages 
and track results



How to Find, Create, Schedule 
and Track Content





Your content must be 
mobile-friendly.

75% of smartphone users and 64% of tablet 
users checking social media at least once a 

day.



What Should 
I Post?



Temple CityMonroviaLLU Church



Bible Verses

Facebook TwitterInstagram



Quotes 

FacebookFacebook



Facebook



Promotion

Facebook Facebook



After the Event

Facebook

Facebook



Shared Articles

Facebook Twitter



The Importance of “Happy Sabbath” 

Facebook Twitter



Linking & Tagging

When you talk about another church, organization or 
individual on social media (this goes for Facebook, 

Twitter and Instagram!), try linking to their page instead 
of just typing the name. 











How to Use, Create and Benefit From Hashtags

Facebook

● Introduced in June 2013
● Draws users to a feed 

of posts 
● #AdventistYouth

Twitter

● Main way to get tweet 
noticed by non-followers

● Join conversations
● #debate

Instagram

● Main way to get “likes” 
● Used to establish brand 
● #REI1440project
● Max: 30 hashtags per 

post 

What is a hashtag? Hashtags help your posts get noticed by your target audience.

TIPS: 
-Do not use punctuation or spaces in a hashtag, or it will not work correctly.
-Hashtags are not case sensitive.
-Hashtags can be used anywhere in the post.



Creating Attractive Content 
There are many tools available to 
help you create graphic, value-added  
content that will attract your target 
audience.

Stock images allow you to create 
beautiful, high-quality content. There 
are many sites that offer royalty-free 
images.

Canva is a tool that provides 
professional templates that help you 
create infographics and other 
images for social media.



Stock Images
There is a large network of sites 
where you can find royalty-free, 
high-quality stock photos. (See links 
on your handout!) 

FREEIMAGES.com

GRATISOGRAPHY

startupstockphotos.com



www.canva.com









www.canva.com



Managing Your 
Profiles

Frequency & Scheduling



Recommended Frequency

● 3-5 days per week
● 1-3 times per day

Scheduling Content on Multiple Platforms

Scheduling 

● Schedule months of posts at a time 
● Easily share platform-specific content
● Keep track of scheduled posts: Stay agile!







Get Your 
Name Out 
There!
How to Drive 
Traffic to Your 
Social Media 
Profiles



Online
● Your church website is your 

biggest tool here. Use it! 

● Be sure your social media 
profiles are prominently  
linked on every page of the 
site! If someone visits your 
church website, they shouldn’t 
leave wondering if you have a 
Facebook page.



Offline
● Add your social media icons to 

printed materials (like your 
church bulletin!) to spread the 
word. 

● QR codes are also a great way 
to drive people online from 
print. Here are few tips for 
using QR codes: 

○ Make sure they’re 
universal

○ Tell people what they 
need to do and what 
will happen 

○ Put them in easily 
accessible places





Track Engagement & Adjust Accordingly
Within the social network: 

External tools:

Twitter provides a 28-day overview of 
retweets, mentions, favorites and clicks, 
plus impressions of each individual tweet.

Facebook Insights show you the full stats 
behind your posts, your fans and your 
reach; plus full stats of individual posts.

Bit.ly records your custom link every time 
someone clicks on it—and tells you where 
they found it.

Hootsuite allows you to 
schedule and manage 
posts for multiple 
platforms, and also 

download reports on engagement and 
audience demographics.



Summary
● Your content must be visual and relevant to your audience.

● Vary your content. 

● Interact with your audience (and other churches)!

● Listening, awareness, consistency.

● Track results and adjust accordingly.



Thank you! 
Questions?


