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Why are social networks important?



Social media has been cited as the #1 activity on the web!



Start with one platform you can do well.



(Smith & Anderson, 2018).

“A majority of Americans use Facebook and 
YouTube, but young adults are especially heavy  

users of Snapchat and Instagram”



Basic Account Types



FB: Profile vs. Page vs. Group vs. Place?

• A Facebook Profile is a personal account on Facebook. 

• A Facebook Page is a business account that represents a company or 
organization. 

• A Facebook Group is great for building community; more exclusive. 

• A Facebook Place can be created by anyone and are often not controlled by 
the organization. 

(Ramos, 2014)



Facebook Pages are the way to go

• Why choose a Page over a Profile?  

• Facebook Terms of Service  

• Remove barriers  

• Build a following  

• Access analytics and engagement data



IG: Personal vs. Business Account?



Use Consistent Branding on All Accounts

• Use the same profile picture, cover image, etc., on all accounts. 

• Secure the same handle on all accounts. 

• Link accounts in an easy-to-find place on the organization’s website,  
plus in all print materials.





Creating Content Variety & Consistency



What should I post?



The 80/20 Content Marketing Rule



Original Content Ideas

• Sermon clips (video posts) 

• Sermon quotes (image posts) 

• Bible verse images/ 
inspiring quotes 

• Stories 

• Photos, albums or collages  
of church life

• Volunteer spotlight  

• Meet the staff  

• Reposts from ministries 

• Sermon series teasers  

• Event promos



(Crossland, 2018, para. 2).

“An individual thought needs to be presented 
differently based on the medium (Facebook, Twitter, 
etc.) because the audience on each distinct platform 

prefers to digest information in unique ways”



Tools



Creating Attractive Content

desktop mobile



Free Stock Images & Video



Free Stock Music



These tools will help you. But never forget…



–Gary Vaynerchuk

“Great content is predicated on context.”



Algorithms

• The first thing someone sees when they log into Facebook is their newsfeed. 
What is shown on the newsfeed is not shown in chronological order of when 
something was posted. It is shown based on a Facebook algorithm, which 
decides which stories appear in each user's newsfeed. The algorithm hides 
“boring stories,” so if your post doesn't score well, no one will see it.  

• Your content — and the ways your audience interacts with it — will help 
Facebook decide whether your story is interesting or not. 



• There is no magic trick to beat social media algorithms, and they’re always 
changing. So your best bet is to: 

1. Vary the types of content you post (video, image, text, etc). Video is 
ranked highest, followed by images.  

2. Post consistently.  

• “Happy Sabbath” and other likable posts 

• The value of linking & tagging



How to Use Hashtags

What is a hashtag? Hashtags help your posts get noticed by your target audience. 

TIPS:  

• Do not use punctuation or spaces in a hashtag,  
or it will not work correctly. 

• Hashtags are not case sensitive. 

• Hashtags can be used anywhere in the post. 

• Keep hashtags short.



• Facebook 

• Introduced in June 2013 

• Draws users to a feed of 
posts 

• Limit to 1-2 for max 
effectiveness

• Twitter 

• Main way to get tweet 
noticed by non-followers 

• Join conversations  

• Limit to 2 for max 
effectiveness

• Instagram 

• Main way to get “likes” and 
followers 

• Used to establish brand 

• Max 30 hashtags per post



Engage, Engage, Engage

• Social media is meant to connect you with your audience. But for what 
purpose?  

• Join conversations.  

• Humanize the brand. 

• Don’t just talk at your audience. Get to know them!



Build a Team

• Who within your church can commit to liking, commenting on and sharing  
your posts? 

• This will boost your post (organically!) to get more reach and engagement. 
Algorithms will recognize the post as interesting, and it will appear in front of 
more users. 

• It’s an opportunity to get involved in ministry and spreading the gospel!



Managing Your Profiles Strategy & Scheduling





Management & Scheduling Tools



• Recommended frequency: 

• At least 3-5 days per week 

• 1-3 times per day 

• Scheduling 

• Schedule weeks of posts at a time. 

• Easily share platform-specific content. 

• Keeping track of scheduled posts: Stay agile!



Management Tips

• Centralize!  

• Accounts should be owned by the church, not by a person. 

• Do not use personal email addresses or accounts to manage the church presence. 

• Store login information in a confidential, accessible place. 

• Keep a content schedule overview, either using Microsoft Office or an online 
program (like Asana).



Analytics & Reporting Tools 



Native analytics within the social network



Third-party tools 



What Do I Look For?

• Demographics/psychographics: What age, gender, location, etc., are most of your 
audience? You can target your messaging better if you know who you’re talking to.  

• Which posts are getting the most likes/comments? Why? Do they have eye-
catching graphics, video, open ended questions, specific hashtags, etc…? Then 
keep using those things that are working! 

• What time of day does your page get the most organic engagement? This is 
easy to monitor on Facebook and Instagram. Constantly experiment with the time 
your audience is most active for more organic engagement.







Summary



• Your content must be visual, varied and relevant to your audience. 

• Engage, engage, engage. Interact with your audience (and other 
churches)! Relationships are key. 

• Consistency. A content schedule is a must (even a simple one!) 

• Track results and adjust accordingly. Re-evaluate what’s working and what 
isn’t on a regular basis.



Thank you! 

Text questions to (747) 253-0841.


